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Growing the Outdoor Economy: Presentation Abstracts
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	Jerome Mayhew, Managing Director, Go Ape

Awaiting



	Neil Ravenscroft, Professor of Land Economy, University of Brighton

It has long been understood that the ‘outdoor economy’ is a vibrant element of the national economies of most Western nations. In Wales, for example, it has been estimated that the outdoor environment contributes £6bn to GDP and accounts for 1 in 6 of all jobs. In the USA, it is worth an estimated $650bn and provides 6m jobs. These are impressive numbers, but there is little understanding about how they are generated and what they actually mean for people trying to make a living in outdoor environments. This presentation will review the underlying economic theory that supports these estimates, suggesting in the process that the estimates misrepresent the health and dynamism of many outdoor economies, particularly where economic impact occurs outside of these economies.  Using a number of case studies in the UK and elsewhere, the presentation will offer an alternative, associative, approach to developing sustainable outdoor economies that deliver jobs. Rather than concentrating on out-moded models of economic growth represented by the aggregated outputs of individual businesses, the associative approach to local economies concentrates on fostering a dense network of associations between businesses that allows each to contribute at the margin, to both job creation and to a sustainable local economy. While this approach may lead to lower headline economic impacts, the case studies illustrate how it can boost impacts close to where the economic impacts occur. 



	Ruth Coulthard, Funding Development Manager, Brecon Beacons National Park
This session will give delegates an insight into the Walkers are Welcome concept - an innovative community-led scheme which gives communities a framework to deliver an excellent walking product to visitors to their town, and a badge to market this with. Since its inception in 2006, there are now nearly 100 towns with this status across the UK from Shetland to Cornwall and in the current challenging economic environment, applications are soaring. This unique concept is still run by a voluntary network, and locally driven by communities. It has a successful track record of helping community organisations work hand in hand with businesses and the local authority, to maximise the economic as well as the social opportunities of walking, and health and wellbeing.  This model allows for community driven action plans to lead to great things including training for businesses, additional resources put in to helping maintain and enhance the rights of way infrastructure and positive and important contributions to regional tourism plans and regeneration strategies. The network also has allowed shared best practice with other communities across the UK. This session will discuss the concept, the benefits it can bring and the opportunities and challenges it faces in the future.



	Lyndsey Swift, Head of Strategic Partnerships, Visit England

VisitEngland, working with the industry, has identified the significant growth potential for rural tourism and has prioritised it in England’s tourism strategy - The Strategic Framework for Tourism 2010-2020. Tourism creates jobs, opportunities for business growth and supports the economic viability of communities – all of particular importance to rural England. England has a broad range of outdoor pursuits and activities for visitors to experience and enjoy when holidaying in England. They are part of what makes England’s countryside so great. VisitEngland works hard with destinations and national partners across the country to promote this, however, there are opportunities to further develop products and experiences that are less weather dependent, appeal to visitors all year round, encourage extended stays and enhance and benefit the natural environment.  This presentation will draw on the latest national trends, set out the challenges and opportunities for the outdoor economy to grow and contribute to the growth of the wider visitor economy, highlighting the good work in train nationally and locally to ensure this opportunity is realised and how to get involved.



	Pippa Langford, Programme Manager - Delivery Improvement Programme, Natural England

There are many ways that Government has sought to help businesses to grow and to improve access and recreation: often this has been through grants to businesses to improve their facilities. With the publication of a new EU Rural Development Regulation and the development of new Development Programmes there is the opportunity to review the factors that help business growth and reflect on how funding for access and recreation can deliver public benefits and economic growth.

The new EU Rural Development Regulation and other EU regulations, are currently under review. An assessment of the current objectives of the regulations reveals a wealth of opportunities to fund improvements in recreation and access and its promotion and a review of the Scottish National Access Forum’s paper about funding for outdoor recreation demonstrates how the opportunities within the Regulation are being interpreted there.

The way in which any new rural development programme will be delivered has not yet been decided, so the possible future roles of Local Enterprise Partnerships, Local Nature Partnerships and other local stakeholder groups to develop and deliver future programmes that deliver economic, environmental and health and wellbeing are reviewed. To conclude, the next steps, the timetable for the development of future programmes, and opportunities for input from stakeholders are outlined.



	Chris Gratton, Sheffield Hallum University

Awaiting



	Graeme McClean, Project Manager, Developing Mountain Biking in Scotland

Graeme McLean will present on the journey which Scottish mountain biking has travelled to become a key sector for economic growth in Scotland. From the realisation of the importance of Outdoor recreation brought about by Foot and Mouth at the start of the century leading to the creation of the 7stanes trail centres through to the worlds first strategic framework for mountain biking and the creation of a national project, DMBinS, which aims to maximise the potential economic growth in this popular activity alongside ensure that we encourage Scots to participate and have the opportunity to achieve sporting success on the world stage.



	Richard Millar, Head of Enterprise, Scottish Canals

Two hundred years ago, the Scottish Canals were a powerhouse of the Industrial Revolution generating huge wealth for the few but contributing to some serious social problems for the many. Today, as The Helix illustrates, these same canals are revitalised and reinvented. Catalysts for innovative and ambitious projects, they help create new economic growth and positive social and environmental change across Scotland in harmony and equal measure. 
 

Richard explains how, in the 21st century, the five Scottish canals are dynamic agents of change, stimulating sustainable economic development, regeneration and placemaking in some of the country’s most disadvantaged areas, creating vibrant and successful new marine and visitor destinations and contributing in increasing and proven measure to the active living agenda. 
 

Turning to the Helix, Richard will describe how the three core principles of People, Place and Enterprise and strong public sector partnership working is ensuring that this vast ‘people’s park’ on the Forth & Clyde Canal becomes an extraordinary model for the outdoor economy.
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